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SUCCESS SUMMARY
January was a great month for Visit Loveland PR and social media.

Below are the highlights and results.

Visit Loveland was featured in 16 pieces of coverage resulting in 118

million online readership views and 12.6 million print impressions. A

majority of the coverage came from international media outlets

resulting from FAM trips at the end of last year. From unique events

like Cirque du Soleil to the booming food and drink scene, Loveland

was featured as a travel destination in publications across the world.

Additionally, the upcoming valentine season resulted in many media

hits to be featured in a separate report post-valentine season.

TOP PR/SOCIAL MEDIA PRIORITIES
The Visit Loveland PR team primarily focused on prepping for

the upcoming valentine season that will be featured in a

separate report. The results listed in this report do not

include any Valentine's Day coverage also secured in January.

PRIORITY #1 - VALENTINE'S DAY

Finalized all media lists and contacts for promotion of Valentine's

Day in Loveland

Coordinated media interviews and secured coverage throughout

the month

Managed promotion of events and activities through social media,

local media and national outlets

PRIORITY #2 - LIVE SOCIAL MEDIA

Launch of the Visit Loveland Colorado Snachat channel

Covered three events, Loveland Chamber of Commerce valentine

press conference, Colorado Eagles fireworks game and

Brewsworthy coffee brewing, through the use of Facebook Live,

Instagram Stories and Snapchat

Invited and encouraged followers to connect with Visit Loveland on

all channels to prep for the upcoming valentine season.



RESULTS

Visit Loveland Colorado CMC Report

January 2017

SOCIAL MEDIA GROWTH

Focus: Valentine season preview of events, winter activities,

and the booming art scene. 

Most engaging posts: Travel Tuesday Loveland road sign,

Valentine's press conference video, winter scenery, and

Throwback Thursday of Miss Loveland Valentine 1958.

Live social has increased views while engagement has

dipped. The PR team will incorporate views into the next

report.
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Focus: Winter events (Colorado Eagles, fireworks, re-mailing

program), preview of valentine season, and Loveland nature

scenes. 

Top Tweets: Mr. Moose Visitors Center photo-opp, 1958 Miss

Valentine, #SculptureSaturday at Benson Sculpture Garden,

Loveland Sweetheart Classic, and sunsets.

Focus: Sunsets, art culture, beer culture, Valentine's Day

preview, outdoor scenery and local restaurants and food. 

Most engaging photos: Valentine hearts on lampposts,

dessert from Origins Wine Bar, and Loveland Colorado road

sign.

Most engaging hashtags: #visitloveland, #coloradolive,

#lovelandco, #lovelivingincolorado, #viewsfromcolorado,

#coloradogram, and #outsidecolorado.

Focus: Loveland Chamber of Commerce Valentine's Day

press conference, Brewsworthy coffee brewing day,

Colorado Eagles fireworks show, hearts on lampposts.

Screenshot Snaps: None for the month of January.

17 Snaps  | 23 followers

159 new followers | 3,693 followers

5,129 engagements

55 new followers | 1,482 followers

16,314 impressions | 330 engagements

197 new followers | 5,570 total fans

 365,958 impressions | 2,936 engagements
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LIVE SOCIAL MEDIA SNAPSHOTS



RESULTS

Visit Loveland Colorado CMC Report

January 2017

MEDIA RESULTS

PR NUMBERS

PR VALUE

LeMonde.fr Online: Le Colorado et ses chipmunks, ses

bières, son Frisco…
LeMonde.fr: Le Colorado et ses chipmunks, ses bières, son

Frisco…
GoodCall: 2017 Best Cities for New Grads

Marina Orsini: Loveland

Wyoming Tribune Eagle: Cirque du Soleil to perform "Ovo"

in Loveland

Westword: Five Colorado Breweries to Watch in 2017 From

Big Beers Fest in Breckenridge

Reporter-Herald Online: Mo' Betta Gumbo's owner has big

plans in downtown Loveland

Tri 102.5: What are They Building at North Lake Park in

Loveland?

Coloradoan Online: Mo' Betta owner opening BBQ joint,

taphouse in Loveland

Interweave Yarn Fest Travel Guide: Loveland and Fort

Collins

Interweave Yarn Fest Instagram: Loveland

Reporter-Herald Online: New restaurant to feature fresh

fish, barbecue

9News Online: An 85-year-old sculptor found art after

retirement

NEXT with Kyle Clark: An 85-year-old sculptor found art

after retirement

The Denver Channel Online: Denver7 list of the 7 best

things to do in Denver this weekend, January 27-29, 2017

IMPRESSIONS MEDIA SOCIAL SHARES

$765,839 130.6M 10.7K



Visit Loveland

Visit Loveland January Media Hits 2017



16
pieces of coverage:

118M
online readership:

211K
estimated coverage views:

10.7K
social shares:

61
average domain authority:

12.6M
impressions:

 SUMMARY VISIT LOVELAND JANUARY MEDIA HITS 2017



 HIGHLIGHTS VISIT LOVELAND JANUARY MEDIA HITS 2017



Le Monde.fr
Jan 2 2017

(est.) monthly visits: 107M

(est.) coverage views: 153K

domain authority: 90



890


2

 PR Value: $343,764

http://www.lemonde.fr/m-voyage/article/2017/01/02/le-colorado-haut-en-couleur_5056601_4497613.html
http://www.lemonde.fr/m-voyage/article/2017/01/02/le-colorado-haut-en-couleur_5056601_4497613.html


Le Monde Rocheuses
Jan 2 2017

impressions: 6.92M

 PR Value: $343,764



GoodCall DataCenter
Jan 4 2017

(est.) monthly visits: 134K

(est.) coverage views: 639

domain authority: 66



3.2K


2


2


230

 PR Value: N/A

https://www.goodcall.com/data-center/2017-best-cities-new-grads/
https://www.goodcall.com/data-center/2017-best-cities-new-grads/


Marina Orsini
Jan 5 2017

impressions: 2.5M

 PR Value: $15,525



Westword
Jan 6 2017

(est.) monthly visits: 1.78M

(est.) coverage views: 7.24K

domain authority: 71



1.3K


1

 PR Value: $17,305.20

http://www.westword.com/news/denver-drops-from-number-one-to-fifty-one-thats-cold-8663996
http://www.westword.com/news/denver-drops-from-number-one-to-fifty-one-thats-cold-8663996


Wyoming Tribune Eagle
Jan 7 2017

(est.) monthly visits: 318K

(est.) coverage views: 1.83K

domain authority: 59



4

 PR Value: $8,910

http://www.wyomingnews.com/entertainment/cirque-du-soleil-to-perform-ovo-in-loveland/article_7bbfe79c-d398-11e6-aaa5-1fc7c054e8a1.html
http://www.wyomingnews.com/entertainment/cirque-du-soleil-to-perform-ovo-in-loveland/article_7bbfe79c-d398-11e6-aaa5-1fc7c054e8a1.html


Westword
Jan 11 2017

(est.) monthly visits: 1.78M

(est.) coverage views: 7.24K

domain authority: 71



610


1

 PR Value: $17,305.20

http://www.westword.com/restaurants/five-colorado-breweries-to-watch-in-2017-from-big-beers-fest-in-breckenridge-8674716
http://www.westword.com/restaurants/five-colorado-breweries-to-watch-in-2017-from-big-beers-fest-in-breckenridge-8674716


Reporter-Herald
Jan 17 2017

(est.) monthly visits: 390K

(est.) coverage views: 2.51K

domain authority: 54



2.4K

 PR Value: $6,090

http://www.reporterherald.com/business-top-stories/ci_30732746/mo-betta-gumbos-owner-has-big-plans-downtown
http://www.reporterherald.com/business-top-stories/ci_30732746/mo-betta-gumbos-owner-has-big-plans-downtown


TRI-102.5 Northern
Colorado's Classic Hits

Jan 18 2017

(est.) monthly visits: 36.7K

(est.) coverage views: 6.15K

domain authority: 30



8

 PR Value: $1,200

http://tri1025.com/whats-are-they-building-at-north-lake-park-in-loveland/
http://tri1025.com/whats-are-they-building-at-north-lake-park-in-loveland/
http://tri1025.com/whats-are-they-building-at-north-lake-park-in-loveland/


Coloradoan
Jan 18 2017

(est.) monthly visits: 923K

(est.) coverage views: 4.02K

domain authority: 69



970

 PR Value: $11,976

http://www.coloradoan.com/story/life/food/2017/01/18/mo-betta-owner-opening-new-restaurants-loveland-colorado/96723052/
http://www.coloradoan.com/story/life/food/2017/01/18/mo-betta-owner-opening-new-restaurants-loveland-colorado/96723052/


Yarn Fest Instagram
Jan 19 2017

 PR Value: N/A

https://www.instagram.com/p/BPdTjxkDT_Z/?taken-by=interweaveyarnfest
https://www.instagram.com/p/BPdTjxkDT_Z/?taken-by=interweaveyarnfest


Loveland and Fort Collins –
Yarn Fest Blog

Jan 19 2017

(est.) monthly visits: 85

(est.) coverage views: 16

domain authority: 28



12

 PR Value: N/A

http://blog.interweaveyarnfest.com/316-2/#more-316
http://blog.interweaveyarnfest.com/316-2/#more-316
http://blog.interweaveyarnfest.com/316-2/#more-316


Reporter-Herald
Jan 22 2017

(est.) monthly visits: 390K

(est.) coverage views: 2.51K

domain authority: 54



480


3

 PR Value: $6,090

http://www.reporterherald.com/business/ci_30743793/new-restaurant-feature-fresh-fish-barbecue
http://www.reporterherald.com/business/ci_30743793/new-restaurant-feature-fresh-fish-barbecue


KUSA Online
Jan 24 2017

(est.) monthly visits: 4.51M

(est.) coverage views: 14.6K

domain authority: 77



260

 PR Value: $10,500

http://www.9news.com/news/local/next/an-85-year-old-sculptor-found-art-after-retirement/392331642
http://www.9news.com/news/local/next/an-85-year-old-sculptor-found-art-after-retirement/392331642


Next with Kyle Clark
Jan 24 2017

impressions: 3.15M

 PR Value: $10,500



7NEWS
Jan 30 2017

(est.) monthly visits: 2.78M

(est.) coverage views: 11K

domain authority: 72



330


2

 PR Value: $9,000

http://www.thedenverchannel.com/entertainment/events/7-things-to-do/denver7-list-of-the-7-best-things-to-do-in-denver-this-weekend-january-27-29-2017
http://www.thedenverchannel.com/entertainment/events/7-things-to-do/denver7-list-of-the-7-best-things-to-do-in-denver-this-weekend-january-27-29-2017


Facebook	Pages	Report

for	Visit	Loveland	Colorado

Jan	01,	2017	-	Jan	31,	2017

The	Facebook	Report	gives	you	insight	on	all	social	activity	across	your	Facebook	accounts	using	a	blend	of

Facebook	Insights	and	proprietary	metrics	of	our	own.



Facebook	Activity	Overview

365,958
IMPRESSIONS

2,936
POST	ENGAGEMENTS

525
LINK	CLICKS

Audience	Growth
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AUDIENCE	GROWTH	METRICS TOTALS

Total	Fans 5,570

Paid	Likes 16

Organic	Likes 201

Unlikes 27

Net	Likes 190

Total	fans	increased	by

3.7%
since	previous	month



Publishing	Behavior
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POSTS,	BY	DAY

POSTS	SENT

PUBLISHING	METRICS TOTALS

Photos 53

Videos 2

Posts 9

Total	Posts 64

The	number	of	posts	you	sent

increased	by

16.4%
since	previous	month



Top	Posts,	by	Engagement

Post

Visit	Loveland	Colorado

Travel	Tuesday!	However	far	away	you	are,	loving	smiles	welcome	you	in	the

Sweetheart	City.	Can	anyone	guess	where	this	photo	was	taken?

#visitloveland	#traveltuesday	http://www.visitlovelandco.org/plan-your-

trip/

(Post)	

102 46 13.8% 7,242

Visit	Loveland	Colorado

Today	is	a	very	special	day	for	Loveland	-	the	nation’s	Sweetheart	City.	We

are	officially	kicking	of	the	2017	Valentine	season!	Find	out	what	is	in	store.

#visitLoveland	#ValentinesDay

(Post)	

27 – 8.0% 1,211

Visit	Loveland	Colorado

Loveland’s	beauty	inspires	us	daily.	From	the	gorgeous	sunsets	to	the	icy	lake

views	-	we	love	everything	about	our	homeland.	What	is	your	favorite	part

about	Loveland?	Photo:	SunOverTheCity	#visitloveland	#nature

(Post)	

134 24 6.7% 2,570

Visit	Loveland	Colorado

Throwback	Thursday!	In	Loveland,	our	mind	is	always	on	Valentine’s	Day	-

which	is	less	than	3	weeks	away!	We	are	throwing	back	to	the	1958	Miss

Loveland	Valentine,	Jean	Simmons,	and	celebrating	the	71st	Annual	Valentine

Re-mailing	Program	presented	by	Loveland's	Official	"Sweetheart	City"

Valentine	Program.	Have	you	mailed	your	Valentine’s	yet	this	year?

#visitloveland	#tbt	#throwbackthursday

http://www.loveland.org/ValentineRe-MailingProgram/

(Post)	

264 13 6.2% 7,984

Visit	Loveland	Colorado

Facebook	Pages	Report	|	3	of	7

Reactions Comments Engagement Reach

January	24,	2017	11:55	am

January	03,	2017	10:02	am

January	31,	2017	4:10	pm

http://www.visitlovelandco.org/plan-your-trip/
http://www.facebook.com/326253837479758/posts/1023538854417916
https://www.facebook.com/sweetheartcityvalentine/videos/10154894310304904/
http://www.facebook.com/326253837479758/posts/1007604379344697
http://www.facebook.com/326253837479758/posts/1030319843739817
http://www.loveland.org/ValentineRe-MailingProgram/
http://www.facebook.com/326253837479758/posts/1025542720884196


Page	Impressions

Video	Performance

VIEW	METRICS VIEWING	BREAKDOWN
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PAGE	IMPRESSIONS,	BY	DAY

PAID ORGANIC VIRAL

IMPRESSIONS	METRICS TOTALS

Organic	Impressions 135,129

Viral	Impressions 214,726

Paid	Impressions 16,103

Total	Impressions 365,958

Users	Reached 202,520

Total	Impressions	increased	by

79.3%
since	previous	month

1.3k
TOTAL	VIEWS

104
ORGANIC	FULL

1.2k
ORGANIC	PARTIAL

100%
ORGANIC	VIEWS

0%
PAID	VIEWS

2%
CLICK	PLAYS

98%
AUTO	PLAYS



Audience	Engagement
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AUDIENCE	ENGAGEMENT,	BY	DAY

REACTIONS COMMENTS SHARES

ACTION	METRICS TOTALS

Reactions 2,284

Comments 325

Shares 327

Total	Engagements 2,936

Total	Engagements	decreased

by

22.8%
since	previous	month



Demographics

PAGE	FANS PEOPLE	REACHED PEOPLE	ENGAGED

BY	AGE BY	GENDER

Women	between	the	ages	of	35-44	appear	to	be	the	leading	force	among	your	fans.

TOP	COUNTRIES

United	States 5,409

Mexico 15

India 12

United	Kingdom 10

Italy 9

TOP	CITIES

Loveland,	CO 2,013

Fort	Collins,	CO 558

Greeley,	CO 239

Johnstown,	CO 125

Denver,	CO 103

Facebook	Pages	Report	|	6	of	7

13-17 0.3%

18-24 5.4%

25-34 20.5%

35-44 27.3%

45-54 22.3%

55-64 16%

65+ 8.2%

75.9%
FEMALE

24.1%
MALE



Facebook	Stats	by	Page

Facebook	Page
Total

Fans

Fan

Increase

Posts

Sent
Impressions

Impressions	per

Post
Engagements

Engagements

per	Post

Link

Clicks

Visit	Loveland	Colorado 5,570 3.67% 64 365,958 5,718 2,936 45.9 525

Facebook	Pages	Report	|	7	of	7



Twitter	Profiles	Report

for	VisitLovelandCO

Jan	01,	2017	-	Jan	31,	2017

The	Twitter	Profiles	Report	gives	you	insight	on	all	social	activity	across	your	Twitter	accounts	using	a	blend	of	Twitter's

metrics	and	proprietary	metrics	of	our	own.



Twitter	Activity	Overview

16,314
ORGANIC	IMPRESSIONS

330
TOTAL	ENGAGEMENTS

14
LINK	CLICKS

Audience	Growth
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AUDIENCE	GROWTH,	BY	DAY

NEW	FOLLOWER	ALERTS ACTUAL	FOLLOWERS	GAINED

FOLLOWER	METRICS TOTALS

Total	Followers 1,482

New	Follower	alerts 35

Actual	Followers	gained 25

People	that	you	followed 1

Total	followers	increased	by

1.7%
since	previous	month



Posts	&	Conversations
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MESSAGES	PER	DAY

RECEIVED SENT

SENT/RECEIVED	METRICS TOTALS

Tweets	sent 77

Direct	Messages	sent –

Total	Sent 77

The	number	of	messages	you

sent	increased	by

40.0%
since	previous	month

Mentions	received 26

Direct	Messages	received –

Total	Received 26

The	number	of	messages	you

received	increased	by

52.9%
since	previous	month



Your	Content	&	Engagement	Habits

SENT	MESSAGE	CONTENT YOUR	TWEETING	BEHAVIOR

Twitter	Profiles	Report	|	3	of	7

77
TWEETS 	 SEN T

7
PLAIN	TEXT

3
PAGE	LINKS

67
PHOTO	LINKS

23%
CONVERSATION

77%
UPDATES

17%
NEW	CONTACTS

83%
EXISTING	CONTACTS



Audience	Engagement
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ENGAGEMENT	COUNT

REPLIES RETWEETS LIKES TWEETS	SENT

ENGAGEMENT	METRICS TOTALS

Replies 3

Retweets 21

Retweets	with	Comments 5

Likes 82

The	number	of	engagements

increased	by

56.4%
since	previous	month

Engagements	per	Follower 0.2

Impressions	per	Follower 11.0

Engagements	per	Tweet 4.3

Impressions	per	Tweet 211.9

Engagements	per	Impression 2.0%

The	number	of	impressions	per

Tweet	increased	by

3.0%
since	previous	month



Top	Tweets,	by	Responses

Tweet Retweets

VisitLovelandCO

Mr.	Moose	is	on	the	loose	at	the	Loveland	Visitor’s	Center.	Where	else

have	you	spotted	him	around	town?	#visitloveland	#wherelovelives

https://t.co/vecYjXBQef

(Tweet)	by	Nicole	Y.	

2,540 3 – 3

VisitLovelandCO

Beginning	in	1947,	Loveland's	re-mailing	program	has	sent	valentines	to

110	different	countries.	Send	yours	through	the	program	this	year.

(Tweet)	by	Nicole	Y.	

3,074 3 – 4

VisitLovelandCO

Spend	your	#SculptureSaturday	with	unique	views	at	the	famous	Benson

Sculpture	Garden.	#visitloveland	#sculpture	https://t.co/BBrpZOACdR

https://t.co/3ilWyjKrHd

(Tweet)	by	Nicole	Y.	

2,859 2 – 2

VisitLovelandCO

Grab	your	sweetheart	for	an	awesome	Valentine’s	Day	activity	at	the

Loveland	Sweetheart	Classic.	#visitloveland	https://t.co/nIkTF0JUTV

https://t.co/mBHzuuuUL6

(Tweet)	by	Nicole	Y.	

1,513 1 1 1

VisitLovelandCO

Sunset	views	and	beautiful	reflections.	#visitloveland	#coloradosunset

https://t.co/2IlY4smO6i

(Tweet)	by	Nicole	Y.	

1,597 1 – 1

Twitter	Profiles	Report	|	5	of	7

Reach Responses Clicks

January	10,	2017	4:51	pm

January	03,	2017	10:09	am

January	14,	2017	1:10	pm

January	31,	2017	9:14	am

January	29,	2017	6:00	pm



Audience	Demographics

FOLLOWERS	BY	AGE FOLLOWERS	BY	GENDER

Women	between	ages	of	35-44	appear	to	be	the	leading	force	among	your	recent	followers.

Twitter	Profiles	Report	|	6	of	7

18-20 0%

21-24 3.7%

25-34 27.2%

35-44 35.8%

45-54 24.7%

55-64 7.4%

65+ 1.2%

52%
FEMALE	FOLLOWERS

48%
MALE	FOLLOWERS



Twitter	Stats	by	Profile

Twitter	Profile
Total

Followers

Follower

Increase

Tweets

Sent
Impressions

Impressions

per

Follower

Engagements
Engagements

per	Follower
Retweets Clicks

@VisitLovelandCO 1,482 1.7% 77 16,314 11.01 330 0.22 21 14

Twitter	Profiles	Report	|	7	of	7



Instagram	Profiles	Report

for	visitlovelandco

Jan	01,	2017	-	Jan	31,	2017

The	Instagram	Profiles	Report	gives	you	insight	on	all	social	activity	across	your	Instagram	accounts	using	a	blend	of

Instagram	metrics	and	proprietary	metrics	of	our	own.



Top	Instagram	Posts

Audience	Growth
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@visitlovelandco

179	Engagements

@visitlovelandco
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AUDIENCE	GROWTH,	BY	DAY

FOLLOWERS	GAINED

FOLLOWER	METRICS TOTALS

Total	Followers 3,693

Followers	Gained 159

People	that	you	Followed 1

Total	followers	increased	by

4.5%
since	previous	month



Publishing	Behavior

Instagram	Profiles	Report	|	2	of	6

1

JAN

2 3 4 5 6 7 8 9 1 0 1 1 1 2 1 3 1 4 1 5 1 6 1 7 1 8 1 9 20 2 1 22 23 24 25 26 27 28 29 30 3 1

0

1

2

3

4

MEDIA	PER	DAY

MEDIA	SENT

PUBLISHING	METRICS TOTALS

Photos 60

Videos 2

Total	Media 62

The	number	of	media	you	sent

increased	by

6.9%
since	previous	month



Outbound	Hashtag	Performance

MOST	USED	HASHTAGS

#visitloveland 61

	

#lovelandco 42

	

#coloradolive 38

	

#lovelivingincolorado 35

	

#viewsfromcolorado 23

	

#coloradogram 22

	

#outsidecolorado 19

	

#valentinesday 11

	

#arttravel 10

	

#sweetheartcity 9

	

MOST	ENGAGED	HASHTAGS

#visitloveland 1,935

	

#lovelandco 1,243

	

#coloradolive 1,029

	

#lovelivingincolorado 990

	

#viewsfromcolorado 820

	

#outsidecolorado 395

	

#coloradogram 383

	

#visitcolorado 345

	

#arttravel 332

	

#5280 304
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Audience	Engagement
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AUDIENCE	ENGAGEMENT,	BY	DAY

LIKES	RECEIVED COMMENTS MEDIA	SENT

ENGAGEMENT	METRICS TOTALS

Likes	Received 5,045

Comments	Received 84

Total	Engagements 5,129

The	number	of	engagements

decreased	by

8.4%
since	previous	month

Engagements	per	Follower 1.4

Engagements	per	Media 82.7

The	number	of	engagements	per

media	decreased	by

14.3%
since	previous	month



Top	Influencers	Engaged
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@@visitcoloradovisitcolorado

110k110k		FollowersFollowers

@@coloradotogcoloradotog……

77.3k77.3k		FollowersFollowers

@@benandjessabenandjessa……

11.1k11.1k 		FollowersFollowers

@@reklam.rureklam.ru

10.6k10.6k		FollowersFollowers

@@awndreyahawndreyah

8.9k8.9k		FollowersFollowers



Instagram	Stats	by	Profile

Instagram	Profile
Total

Followers

Follower

Increase

Followers

Gained

Media

Sent

Comments

Sent

Total

Engagements

Engagements

per	Media

Engagements

per	Follower

visitlovelandco 3,693 4.5% 159 62 4 5,129 82.7 1.39
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