
VISIT LOVELAND
D E C E M B E R  2 0 1 6  C M C  R E P O R T

SUCCESS SUMMARY
December was a great month for Visit Loveland PR and social media.

Below are the highlights and results.

Visit Loveland was featured in 11 pieces of coverage resulting in 11.5

million online readership views and 2.3 million print impressions.

Coverage consisted of holiday events and activities for families to

take part in and around the city of Loveland. From the Christmas

Walk in the Woods to holiday light displays, Loveland was a holiday

destination travel spot for numerous publications. Additionally, the

upcoming Valentine's Day Group Wedding also received media hits

to preview the Valentine's Day season in Loveland. 

TOP PR/SOCIAL MEDIA PRIORITIES
The Visit Loveland PR team primarily focused on prepping for

the the upcoming Valentine's Day season and additional media

coverage for holiday events and activities during the month of

December.

PRIORITY #1 - EXPERIENCE THE HOLIDAYS

The Visit Loveland PR team continued to follow-up with media to

showcase Loveland as a holiday travel destination with the many

family-friendly events and attractions.

Some of these features included the sporting events, concerts, and

other events at the Budweiser Events Center, Christmas Walk in

the Woods, shows, and movies featured at the Rialto Theater, and

holiday light displays around Downtown Loveland. Other holiday

attractions included shopping at the Promenade Shops at Centerra,

outlet mall, Downtown Loveland, Visitor's Center and west

Loveland shops. This was added promotion from the blog posts

created in the previous month.

PRIORITY #2 - VALENTINE'S DAY PREP

A primary focus of the Visit Loveland PR team was finalizing

planning efforts for the upcoming Valentine's Day season and

researching potential media coverage to kick-off the Valentine's

Day press conference hosted at the Loveland Chamber of

Commerce in early January.

The team finalized media lists, created pitches and a media kits to

push to media outlets during the press conference and prepped

for live social media coverage of additional social media coverage

for local, state and national influencers.



RESULTS

Visit Loveland Colorado CMC Report

December 2016

SOCIAL MEDIA GROWTH
The Visit Loveland Facebook page was primarily focused on

holidays and winter fun during the month of December.

Loveland received its first snow at the beginning of the month

and joined the winter conversation with other social media

influencers. Other posts included promotion of holiday

shopping, holiday family-friendly events, and activities like

Colorado Eagles, ice skating, Christmas Walk in the Woods,

Santa visits, and holiday decorations. Most engaging posts

included the first snow video, sunrise, sunsets, and holiday

events.
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The primary focus for December was promoting holiday events

and attractions to the Loveland area. Posts included photos of

the Downtown Loveland Christmas tree, ice skating, holiday

shows and movies at the Rialto Theater, Christmas Walk in the

Woods, hockey games, and outdoor winter activities.

December saw a slight decrease in engagements due to the

number of posts slightly dipping due to the holidays. The most

engaging posts included sunsets, local eateries, Sylvan Dale

Guest Ranch and first day of winter.

The primary focus for the Visit Loveland Instagram channel was

posting engaging photos of Loveland during the holidays and

captivating photos of the winter season. Posts included sunsets,

art culture, beer culture, holiday decorations, outdoor scenery

and local restaurants and food. Most engaging photos: the

Downtown Loveland light display, sunsets, outdoor scenery,

and sculptures. Most engaging hashtags: #visitloveland,

#coloradolive, #coloradogram, #lovelandco,

#viewsfromcolorado, #visitcolorado, and #lovelivingincolorado.

The Visit Loveland PR team created and officially launched

the Visit Loveland snapchat channel at the end of December.

There were no posts or activity to track for the initial month,

but there will be more to come in the upcoming months for

this social channel.

# views | # screenshots | # story completion | # followers

268 new followers | 3,534 followers | 5,600 engagements

30 new followers | 1,427 followers | 11,283 impressions | 210 engagements

123 new followers | 5,373 total fans | 204,093 impressions | 3,805 engagements
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MEDIA RESULTS

PR NUMBERS

PR VALUE

Loveland Reporter-Herald Online: Christmas Walk in the

Woods offers fun for the season

Loveland Reporter-Herald Print: Fun for the season

Boulder Daily Camera Online: Find holiday light displays in

Boulder, Longmont, Loveland 

Loveland Reporter-Herald Print: Looking Ahead - #1

Holidays

Loveland Reporter-Herald Online: Loveland distiller savors

sweet success

KUNC Online: In Oakland's Shadow, Artspace Looks to Cast

Light Over Colorado Artists

Coloradoan Online: Where to dine on New Year's Eve in

Northern Colorado

Coloradoan Online: 19 things to do this New Year's Eve in

Fort Collins

The Denver Post Online: Beer in Review 2016 - Best in

Colorado Beer

Loveland Reporter-Herald Online: Loveland will have

group wedding on Valentine's Day

Loveland Reporter-Herald Print: Loveland will have first

group wedding

IMPRESSIONS MEDIA SOCIAL SHARES

$126,291 13.8M 2.07K



Visit Loveland



pieces of coverage: online readership: estimated coverage views:

social shares: average domain authority: impressions:

 SUMMARY



 HIGHLIGHTS



Dec 14 2016

(est.) monthly visits:

(est.) coverage views:

domain authority:



49

 PR Value: $6,090

http://www.reporterherald.com/loveland-other-events/ci_30660510/christmas-walk-woods-offers-fun-season
http://www.reporterherald.com/loveland-other-events/ci_30660510/christmas-walk-woods-offers-fun-season
http://www.reporterherald.com/loveland-other-events/ci_30660510/christmas-walk-woods-offers-fun-season
http://www.reporterherald.com/loveland-other-events/ci_30660510/christmas-walk-woods-offers-fun-season


Dec 15 2016

impressions:

 PR Value: $6,090



Dec 16 2016

(est.) monthly visits:

(est.) coverage views:

domain authority:



630


1


1

 PR Value: $8,865

http://www.dailycamera.com/entertainment/ci_30661206/find-holiday-light-displays-boulder-longmont-loveland
http://www.dailycamera.com/entertainment/ci_30661206/find-holiday-light-displays-boulder-longmont-loveland
http://www.dailycamera.com/entertainment/ci_30661206/find-holiday-light-displays-boulder-longmont-loveland
http://www.dailycamera.com/entertainment/ci_30661206/find-holiday-light-displays-boulder-longmont-loveland


Dec 16 2016

impressions:

 PR Value: $6,090



Dec 22 2016

(est.) monthly visits:

(est.) coverage views:

domain authority:



280


34

 PR Value: $6,090

http://www.reporterherald.com/business-top-stories/ci_30679447/loveland-distiller-savors-sweet-success
http://www.reporterherald.com/business-top-stories/ci_30679447/loveland-distiller-savors-sweet-success
http://www.reporterherald.com/business-top-stories/ci_30679447/loveland-distiller-savors-sweet-success


Dec 22 2016

(est.) monthly visits:

(est.) coverage views:

domain authority:



93

 PR Value: $N/A Outlet does not do paid
advertising.

http://www.kunc.org/post/oaklands-shadow-artspace-looks-cast-light-over-colorado-artists
http://www.kunc.org/post/oaklands-shadow-artspace-looks-cast-light-over-colorado-artists


Dec 22 2016

(est.) monthly visits:

(est.) coverage views:

domain authority:



33

 PR Value: $11,976

http://www.coloradoan.com/story/life/food/2016/12/22/where-dine-new-years-eve-northern-colorado/95752916/
http://www.coloradoan.com/story/life/food/2016/12/22/where-dine-new-years-eve-northern-colorado/95752916/
http://www.coloradoan.com/story/life/food/2016/12/22/where-dine-new-years-eve-northern-colorado/95752916/
http://www.coloradoan.com/story/life/food/2016/12/22/where-dine-new-years-eve-northern-colorado/95752916/


Dec 26 2016

(est.) monthly visits:

(est.) coverage views:

domain authority:



330


4


1

 PR Value: $11,976

http://www.coloradoan.com/story/entertainment/2016/12/26/fort-collins-new-years-eve-events/95475246/
http://www.coloradoan.com/story/entertainment/2016/12/26/fort-collins-new-years-eve-events/95475246/
http://www.coloradoan.com/story/entertainment/2016/12/26/fort-collins-new-years-eve-events/95475246/


Dec 29 2016

(est.) monthly visits:

(est.) coverage views:

domain authority:



560


1


3

 PR Value: $56,934

http://www.denverpost.com/2016/12/29/best-in-colorado-beer-kevin-bosley-odell-brewing/
http://www.denverpost.com/2016/12/29/best-in-colorado-beer-kevin-bosley-odell-brewing/


Dec 29 2016

(est.) monthly visits:

(est.) coverage views:

domain authority:



51

 PR Value: $6,090

http://www.reporterherald.com/news/loveland-local-news/ci_30692352/loveland-will-have-group-wedding-valentines-day
http://www.reporterherald.com/news/loveland-local-news/ci_30692352/loveland-will-have-group-wedding-valentines-day
http://www.reporterherald.com/news/loveland-local-news/ci_30692352/loveland-will-have-group-wedding-valentines-day


Dec 30 2016

impressions:

 PR Value: $6,090



Facebook	Pages	Report

for	Visit	Loveland	Colorado

Dec	01,	2016	-	Dec	31,	2016

The	Facebook	Report	gives	you	insight	on	all	social	activity	across	your	Facebook	accounts	using	a	blend	of

Facebook	Insights	and	proprietary	metrics	of	our	own.



Facebook	Activity	Overview

204,093
IMPRESSIONS

3,805
POST	ENGAGEMENTS

559
LINK	CLICKS

Audience	Growth
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LIKES	BREAKDOWN,	BY	DAY

ORGANIC	LIKES PAID	LIKES UNLIKES

AUDIENCE	GROWTH	METRICS TOTALS

Total	Fans 5,373

Paid	Likes 9

Organic	Likes 143

Unlikes 28

Net	Likes 124

Total	fans	increased	by

2.3%
since	previous	month



Publishing	Behavior
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POSTS,	BY	DAY

POSTS	SENT

PUBLISHING	METRICS TOTALS

Photos 50

Videos –

Posts 5

Total	Posts 55

The	number	of	posts	you	sent

decreased	by

19.1%
since	previous	month



Top	Posts,	by	Engagement

Post

Visit	Loveland	Colorado

Snow	in	Downtown	Loveland	just	warms	the	heart.	What	a	perfect	place	to

spend	the	holiday	season.	Photo:	Matthew	Carras	#visitloveland

#holidaytravel

(Post)	

995 68 8.1% 17,313

Visit	Loveland	Colorado

Snow	in	Downtown	Loveland	just	warms	the	heart.	What	a	perfect	place	to

spend	the	holiday	season.	Photo:	Matthew	Carras	#visitloveland

#holidaytravel

(Post)	

179 17 6.8% 3,913

Visit	Loveland	Colorado

Goodnight	Loveland.	Photo:	Instagram	user	@mormas13	#visitloveland

(Post)	

125 6 6.4% 2,316

Visit	Loveland	Colorado

How	should	you	bring	in	the	new	year	this	weekend?	How	about	a	drive	up	to

the	Rocky	Mountains	through	the	Big	Thompson	Canyon?	U.S.	Road	34	will

be	open	through	Jan.	3	for	all	to	enjoy.	Be	sure	to	stop	by	the	west	Loveland

shops	and	visit	the	art-tastic	sculpture	parks	on	your	way	through	the	canyon.

#visitloveland	https://www.codot.gov/projects/floodrelatedprojects/us-34-

big-thompson-canyon-1

US	34	Big	Thompson	Canyon	—

(Post)	

24 – 5.3% 1,648

Visit	Loveland	Colorado

Magical	December	sunrises	to	start	your	day	in	Loveland.	Photo:	Dick's

Photography	#visitloveland	#coloradosunrise

89 4 4.8% 2,467

Facebook	Pages	Report	|	3	of	7

Reactions Comments Engagement Reach

December	08,	2016	6:10	pm

December	08,	2016	6:08	pm

December	14,	2016	5:21	pm

December	30,	2016	1:26	pm

https://www.facebook.com/VisitLovelandCO/photos/a.328923267212815.69476.326253837479758/987764341328701/?type=3
http://www.facebook.com/326253837479758/posts/987764341328701
https://www.facebook.com/VisitLovelandCO/photos/a.328923267212815.69476.326253837479758/987762004662268/?type=3
http://www.facebook.com/326253837479758/posts/987762004662268
https://www.facebook.com/VisitLovelandCO/photos/a.328923267212815.69476.326253837479758/993483907423411/?type=3
http://www.facebook.com/326253837479758/posts/993483907423411
https://www.codot.gov/projects/floodrelatedprojects/us-34-big-thompson-canyon-1
https://www.codot.gov/projects/floodrelatedprojects/us-34-big-thompson-canyon-1
http://www.facebook.com/326253837479758/posts/999607340144401


Page	Impressions

Video	Performance

VIEW	METRICS VIEWING	BREAKDOWN
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PAGE	IMPRESSIONS,	BY	DAY

PAID ORGANIC VIRAL

IMPRESSIONS	METRICS TOTALS

Organic	Impressions 123,551

Viral	Impressions 63,572

Paid	Impressions 16,970

Total	Impressions 204,093

Users	Reached 99,207

Total	Impressions	decreased	by

19.3%
since	previous	month

1.9k
TOTAL	VIEWS

251
ORGANIC	FULL

1.7k
ORGANIC	PARTIAL

100%
ORGANIC	VIEWS

0%
PAID	VIEWS

5%
CLICK	PLAYS

95%
AUTO	PLAYS



Audience	Engagement
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AUDIENCE	ENGAGEMENT,	BY	DAY

REACTIONS COMMENTS SHARES

ACTION	METRICS TOTALS

Reactions 3,231

Comments 187

Shares 387

Total	Engagements 3,805

Total	Engagements	decreased

by

11.1%
since	previous	month



Demographics

PAGE	FANS PEOPLE	REACHED PEOPLE	ENGAGED

BY	AGE BY	GENDER

Women	between	the	ages	of	35-44	appear	to	be	the	leading	force	among	your	fans.

TOP	COUNTRIES

United	States 5,233

Mexico 12

India 11

United	Kingdom 9

Italy 9

TOP	CITIES

Loveland,	CO 1,979

Fort	Collins,	CO 544

Greeley,	CO 228

Johnstown,	CO 123

Denver,	CO 88

Facebook	Pages	Report	|	6	of	7

13-17 0.3%

18-24 5.5%

25-34 20.6%

35-44 27.2%

45-54 22.4%

55-64 15.9%

65+ 8.1%

76.0%
FEMALE

24.0%
MALE



Facebook	Stats	by	Page

Facebook	Page
Total

Fans

Fan

Increase

Posts

Sent
Impressions

Impressions	per

Post
Engagements

Engagements

per	Post

Link

Clicks

Visit	Loveland	Colorado 5,373 2.34% 55 204,093 3,711 3,805 69.2 559

Facebook	Pages	Report	|	7	of	7



Twitter	Profiles	Report

for	VisitLovelandCO

Dec	01,	2016	-	Dec	31,	2016

The	Twitter	Profiles	Report	gives	you	insight	on	all	social	activity	across	your	Twitter	accounts	using	a	blend	of	Twitter's

metrics	and	proprietary	metrics	of	our	own.



Twitter	Activity	Overview

11,283
ORGANIC	IMPRESSIONS

210
TOTAL	ENGAGEMENTS

10
LINK	CLICKS

Audience	Growth
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AUDIENCE	GROWTH,	BY	DAY

NEW	FOLLOWER	ALERTS ACTUAL	FOLLOWERS	GAINED

FOLLOWER	METRICS TOTALS

Total	Followers 1,457

New	Follower	alerts 30

Actual	Followers	gained 11

People	that	you	followed 2

Total	followers	increased	by

0.8%
since	previous	month



Posts	&	Conversations

Twitter	Profiles	Report	|	2	of	6
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MESSAGES	PER	DAY

RECEIVED SENT

SENT/RECEIVED	METRICS TOTALS

Tweets	sent 55

Direct	Messages	sent –

Total	Sent 55

The	number	of	messages	you

sent	decreased	by

5.2%
since	previous	month

Mentions	received 17

Direct	Messages	received –

Total	Received 17

The	number	of	messages	you

received	decreased	by

5.6%
since	previous	month



Your	Content	&	Engagement	Habits

SENT	MESSAGE	CONTENT YOUR	TWEETING	BEHAVIOR

Twitter	Profiles	Report	|	3	of	6
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0
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Audience	Engagement
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ENGAGEMENT	COUNT

REPLIES RETWEETS LIKES TWEETS	SENT

ENGAGEMENT	METRICS TOTALS

Replies 3

Retweets 14

Retweets	with	Comments 1

Likes 52

The	number	of	engagements

decreased	by

21.3%
since	previous	month

Engagements	per	Follower 0.1

Impressions	per	Follower 7.7

Engagements	per	Tweet 3.8

Impressions	per	Tweet 205.1

Engagements	per	Impression 1.9%

The	number	of	impressions	per

Tweet	decreased	by

1.6%
since	previous	month



Audience	Demographics

FOLLOWERS	BY	AGE FOLLOWERS	BY	GENDER

Women	between	ages	of	35-44	appear	to	be	the	leading	force	among	your	recent	followers.

Twitter	Profiles	Report	|	5	of	6

18-20 0%

21-24 3.7%

25-34 28.4%

35-44 38.3%

45-54 22.2%

55-64 7.4%

65+ 0%

52%
FEMALE	FOLLOWERS

48%
MALE	FOLLOWERS



Twitter	Stats	by	Profile

Twitter	Profile
Total

Followers

Follower

Increase

Tweets

Sent
Impressions

Impressions

per

Follower

Engagements
Engagements

per	Follower
Retweets Clicks

@VisitLovelandCO 1,457 0.8% 55 11,283 7.74 210 0.14 14 10

Twitter	Profiles	Report	|	6	of	6



Instagram	Profiles	Report

for	visitlovelandco

Dec	01,	2016	-	Dec	31,	2016

The	Instagram	Profiles	Report	gives	you	insight	on	all	social	activity	across	your	Instagram	accounts	using	a	blend	of

Instagram	metrics	and	proprietary	metrics	of	our	own.



Top	Instagram	Posts

Audience	Growth

Instagram	Profiles	Report	|	1	of	6

@visitlovelandco

204	Engagements

@visitlovelandco

176	Engagements

@visitlovelandco

169	Engagements

1

D EC

2 3 4 5 6 7 8 9 1 0 1 1 1 2 1 3 1 4 1 5 1 6 1 7 1 8 1 9 20 2 1 22 23 24 25 26 27 28 29 30 3 1

0

2

4

6

8

1 0

1 2

AUDIENCE	GROWTH,	BY	DAY

FOLLOWERS	GAINED

FOLLOWER	METRICS TOTALS

Total	Followers 3,534

Followers	Gained 124

People	that	you	Followed 20

Total	followers	increased	by

3.6%
since	previous	month



Publishing	Behavior
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MEDIA	PER	DAY

MEDIA	SENT

PUBLISHING	METRICS TOTALS

Photos 57

Videos 1

Total	Media 58

The	number	of	media	you	sent

decreased	by

1.7%
since	previous	month



Outbound	Hashtag	Performance

MOST	USED	HASHTAGS

#visitloveland 56

	

#coloradolive 35

	

#coloradogram 27

	

#lovelandco 27

	

#viewsfromcolorado 25

	

#lovelivingincolorado 18

	

#visitcolorado 16

	

#tlpicks 14

	

#wintertravel 11

	

#outsidecolorado 9

	

MOST	ENGAGED	HASHTAGS

#visitloveland 2,010

	

#coloradolive 1,719

	

#lovelandco 1,300

	

#lovelivingincolorado 1,044

	

#visitcolorado 981

	

#coloradogram 933

	

#wintertravel 863

	

#viewsfromcolorado 779

	

#nature 603

	

#holidaytravel 515
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Audience	Engagement
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AUDIENCE	ENGAGEMENT,	BY	DAY

LIKES	RECEIVED COMMENTS MEDIA	SENT

ENGAGEMENT	METRICS TOTALS

Likes	Received 5,544

Comments	Received 56

Total	Engagements 5,600

The	number	of	engagements

increased	by

8.3%
since	previous	month

Engagements	per	Follower 1.6

Engagements	per	Media 96.6

The	number	of	engagements	per

media	increased	by

10.2%
since	previous	month



Top	Influencers	Engaged

Instagram	Profiles	Report	|	5	of	6

@@visitcoloradovisitcolorado

109k109k		FollowersFollowers

@@hostelgeekshostelgeeks

27.0k27.0k		FollowersFollowers

@@madamelalamadamelala……

21.0k21.0k		FollowersFollowers

@@senderopcsenderopc

17.7k17.7k		FollowersFollowers

@@etchrocketchrock

15.5k15.5k		FollowersFollowers



Instagram	Stats	by	Profile

Instagram	Profile
Total

Followers

Follower

Increase

Followers

Gained

Media

Sent

Comments

Sent

Total

Engagements

Engagements

per	Media

Engagements

per	Follower

visitlovelandco 3,534 3.6% 124 58 – 5,600 96.6 1.58

Instagram	Profiles	Report	|	6	of	6
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