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8
pieces of coverage:

62M
online readership:

79.6K
estimated coverage views:

1.53K
social shares:

 SUMMARY VISIT LOVELAND OCTOBER MEDIA HITS



 HIGHLIGHTS VISIT LOVELAND OCTOBER MEDIA HITS



issuu
Oct 1 2016

(est.) monthly visits: 41M

(est.) coverage views: 41.7K

domain authority: 93



10

 PR Value: $3,000

https://issuu.com/mtntownmagazine/docs/mtn_town_magazine_fall_2016_issuu/1
https://issuu.com/mtntownmagazine/docs/mtn_town_magazine_fall_2016_issuu/1


Fall activities begin in
Loveland
Oct 3 2016

(est.) monthly visits: 241K

(est.) coverage views: 1.35K

domain authority: 60



60

 PR Value: $6,090

http://www.reporterherald.com/news/loveland-local-news/ci_30428082/fall-activities-begin-loveland
http://www.reporterherald.com/news/loveland-local-news/ci_30428082/fall-activities-begin-loveland
http://www.reporterherald.com/news/loveland-local-news/ci_30428082/fall-activities-begin-loveland


Coloradoan
Oct 10 2016

(est.) monthly visits: 1.06M

(est.) coverage views: 4.16K

domain authority: 72



120

 PR Value: $11,976

http://www.coloradoan.com/story/life/food/beer/2016/10/10/loveland-brewery-claims-gabf-gold-medal/91848074/
http://www.coloradoan.com/story/life/food/beer/2016/10/10/loveland-brewery-claims-gabf-gold-medal/91848074/


Loveland Business
Appreciation Breakfast
takes on 'Back to the

Future' theme
Oct 13 2016

(est.) monthly visits: 241K

(est.) coverage views: 1.35K

domain authority: 60



3

 PR Value: $6,090

http://www.reporterherald.com/business/ci_30466543/loveland-business-appreciation-breakfast-takes-back-future-theme
http://www.reporterherald.com/business/ci_30466543/loveland-business-appreciation-breakfast-takes-back-future-theme
http://www.reporterherald.com/business/ci_30466543/loveland-business-appreciation-breakfast-takes-back-future-theme
http://www.reporterherald.com/business/ci_30466543/loveland-business-appreciation-breakfast-takes-back-future-theme
http://www.reporterherald.com/business/ci_30466543/loveland-business-appreciation-breakfast-takes-back-future-theme


Dena Blizzard - Timeline |
Facebook
Oct 14 2016

 PR Value: N/A

https://www.facebook.com/denablizzard/photos/a.242908135820684.49717.242901469154684/990546677723489/?type=1&theater
https://www.facebook.com/denablizzard/photos/a.242908135820684.49717.242901469154684/990546677723489/?type=1&theater
https://www.facebook.com/denablizzard/photos/a.242908135820684.49717.242901469154684/990546677723489/?type=1&theater


US 34 closure: what to
expect, how to get around it

Oct 16 2016

(est.) monthly visits: 241K

(est.) coverage views: 1.35K

domain authority: 60



140


15

 PR Value: $6,090

http://www.reporterherald.com/news/larimer-county/ci_30476040/us-34-closure-what-expect-how-get-around
http://www.reporterherald.com/news/larimer-county/ci_30476040/us-34-closure-what-expect-how-get-around
http://www.reporterherald.com/news/larimer-county/ci_30476040/us-34-closure-what-expect-how-get-around


Travel + Leisure
Oct 19 2016

(est.) monthly visits: 5.71M

(est.) coverage views: 12.2K

domain authority: 85



280


1


1


14

 PR Value: $157,000

http://www.travelandleisure.com/food-drink/beer/best-beer-destinations-in-america
http://www.travelandleisure.com/food-drink/beer/best-beer-destinations-in-america


bizjournals.com

(est.) monthly visits: 13.6M

(est.) coverage views: 17.6K

domain authority: 91



880


1


10

 PR Value: $598

http://www.bizjournals.com/denver/news/2016/10/08/colorado-brewers-honored-at-great-american-beer.html
http://www.bizjournals.com/denver/news/2016/10/08/colorado-brewers-honored-at-great-american-beer.html


Facebook	Pages	Report

for	Visit	Loveland	Colorado

Oct	01,	2016	-	Oct	31,	2016

The	Facebook	Report	gives	you	insight	on	all	social	activity	across	your	Facebook	accounts	using	a	blend	of	Facebook

Insights	and	proprietary	metrics	of	our	own.



Facebook	Activity	Overview

243,148
IMPRESSIONS

1,671
POST	ENGAGEMENTS

676
LINK	CLICKS

Audience	Growth

Facebook	Pages	Report	|	1	of	7
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LIKES	BREAKDOWN,	BY	DAY

ORGANIC	LIKES PAID	LIKES UNLIKES

Total	Fans 5,162

Paid	Likes 62

Organic	Likes 58

Unlikes 11

Net	Likes 109

AUDIENCE	GROWTH	METRICS TOTALS Total	fans	increased	by

2.2%
since	previous	month



Publishing	Behavior

Facebook	Pages	Report	|	2	of	7
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POSTS,	BY	DAY

POSTS	SENT

Photos 64

Videos –

Posts 3

Total	Posts 67

PUBL ISHING	METRICS TOTALS The	number	of	posts	you	sent

increased	by

3.1%
since	previous	month



Top	Posts,	by	Engagement

Visit	Loveland	Colorado

Monsters	and	goblins	and	skeletons…OH	MY!	Day	6	to	our

#HalloweenCountdown	and	our	friends	over	at	the	Embassy	Suites	by

Hilton	Loveland	Hotel	Conference	Center	&	Spa	have	a	unique

Halloween	monster	display	to	welcome	our	guests	and	visitors.	Want	to

check	them	out	in	person?	Stop	by	the	lobby	and	vote	for	your	favorite

monster!	#halloween	#visitloveland	#monsters

(Post)	

22 1 10.4% 527

Visit	Loveland	Colorado

Check	out	this	view	from	the	Keyhole	at	Devil’s	Backbone	Open	Space!

Just	one	of	the	many	reasons	to	#visitloveland	during	the	fall	season.

Photo:	Chris	Garcia	#fallinloveland

(Post)	

225 25 7.8% 4,227

Visit	Loveland	Colorado

Who	needs	a	haunted	house	when	you	can	experience	ghosts	in	broad

daylight?	Check	out	the	ghost	Todd	Harding	and	his	crew	captured	on

camera	during	a	trip	to	Sylvan	Dale	Guest	Ranch.	Hello	Halloween!

#visitloveland	#ghosts	http://tri1025.com/most-haunted-places-in-

northern-colorado-sylvan-dale-ghost-caught-on-camera/

Most	Haunted	Places	in	Northern	Colorado	-	Sylvan	Dale	Ranch

(Post)	

1 – 7.6% 384

Facebook	Pages	Report	|	3	of	7

Post Reactions Comments Engagement Reach

October	25,	2016	11:41	am

October	17,	2016	10:23	am

October	11,	2016	4:05	pm



Page	Impressions

Video	Performance

VIEW	METRICS VIEWING	BREAKDOWN

Facebook	Pages	Report	|	4	of	7
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PAGE	IMPRESSIONS,	BY	DAY

PAID ORGANIC VIRAL

Organic	Impressions 166,598

Viral	Impressions 27,787

Paid	Impressions 48,763

Total	Impressions 243,148

Users	Reached 101,312

IMPRESS IONS 	METRICS TOTALS Total	Impressions	increased	by

5.6%
since	previous	month

3
TOTAL 	V I EWS

1
ORGANIC	FULL

2
ORGANIC	PARTIAL

100%
ORGANIC	VIEWS

0%
PAID	VIEWS

0%
CLICK	PLAYS

100%
AUTO	PLAYS



Audience	Engagement

Facebook	Pages	Report	|	5	of	7
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AUDIENCE	ENGAGEMENT,	BY	DAY

REACTIONS COMMENTS SHARES

Reactions 1,298

Comments 133

Shares 240

Total	Engagements 1,671

ACTION	METRICS TOTALS Total	Engagements	decreased

by

52.1%
since	previous	month



Demographics

PAGE	FANS PEOPLE	REACHED PEOPLE	ENGAGED

BY	AGE BY	GENDER

Women	between	the	ages	of	35-44	appear	to	be	the	leading	force	among	your	fans.

United	States 5,028

Mexico 10

India 10

United	Kingdom 8

Italy 8

Loveland,	CO 1,903

Fort	Collins,	CO 516

Greeley,	CO 219

Johnstown,	CO 119

Denver,	CO 99

Facebook	Pages	Report	|	6	of	7

13-17 0.3%

18-24 5.4%

25-34 20.9%

35-44 27.3%

45-54 22.2%

55-64 16.1%

65+ 7.8%

75.8%
FEMALE

24.2%
MALE

TOP	COUNTRIES TOP	C ITIES



Facebook	Stats	by	Page

Visit	Loveland	Colorado 5,162 2.20% 67 243,148 3,629 1,671 24.9 676

Facebook	Pages	Report	|	7	of	7

Facebook	Page
Total

Fans

Fan

Increase

Posts

Sent
Impressions

Impressions

per	Post
Engagements

Engagements

per	Post

Link

Clicks



Twitter	Profiles	Report

for	VisitLovelandCO

Oct	01,	2016	-	Oct	31,	2016

The	Twitter	Profiles	Report	gives	you	insight	on	all	social	activity	across	your	Twitter	accounts	using	a	blend	of	Twitter's

metrics	and	proprietary	metrics	of	our	own.



Twitter	Activity	Overview

12,984
ORGANIC	IMPRESSIONS

262
TOTAL	ENGAGEMENTS

16
LINK	CLICKS

Audience	Growth

Twitter	Profiles	Report	|	1	of	6
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AUDIENCE	GROWTH,	BY	DAY

NEW	FOLLOWER	ALERTS ACTUAL	FOLLOWERS	GAINED

Total	Followers 1,427

New	Follower	alerts 21

Actual	Followers	gained 5

People	that	you	followed –

FOLLOWER	METRICS TOTALS Total	followers	increased	by

0.4%
since	previous	month



Posts	&	Conversations

Twitter	Profiles	Report	|	2	of	6
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MESSAGES	PER	DAY

RECEIVED SENT

Tweets	sent 64

Direct	Messages	sent –

Total	Sent 64

SENT/RECEIVED	METRICS TOTALS

Mentions	received 19

Direct	Messages	received –

Total	Received 19

The	number	of	messages	you

received	increased	by

18.8%
since	previous	month



Your	Content	&	Engagement	Habits

SENT	MESSAGE	CONTENT YOUR	TWEETING	BEHAVIOR

Twitter	Profiles	Report	|	3	of	6

64
TWEETS 	 SEN T

0
PLAIN	TEXT

1
PAGE	LINKS

63
PHOTO	LINKS

14%
CONVERSATION

86%
UPDATES

9%
NEW	CONTACTS

91%
EXISTING	CONTACTS



Audience	Engagement

Twitter	Profiles	Report	|	4	of	6
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ENGAGEMENT	COUNT

REPLIES RETWEETS LIKES TWEETS	SENT

Replies –

Retweets 26

Retweets	with	Comments 6

Likes 66

ENGAGEMENT	METRICS TOTALS The	number	of	engagements

increased	by

60.7%
since	previous	month

Engagements	per	Follower 0.2

Impressions	per	Follower 9.1

Engagements	per	Tweet 4.1

Impressions	per	Tweet 202.9

Engagements	per	Impression 2.0%

The	number	of	impressions	per

Tweet	increased	by

21.6%
since	previous	month



Audience	Demographics

FOLLOWERS	BY	AGE FOLLOWERS	BY	GENDER

Women	between	ages	of	35-44	appear	to	be	the	leading	force	among	your	recent	followers.

Twitter	Profiles	Report	|	5	of	6

18-20 0%

21-24 4.2%

25-34 27.8%

35-44 43%

45-54 20.8%

55-64 4.2%

65+ 0%

52%
FEMALE	FOLLOWERS

48%
MALE	FOLLOWERS



Twitter	Stats	by	Profile

@VisitLovelandCO 1,427 0.4% 64 12,984 9.10 262 0.18 26 16

Twitter	Profiles	Report	|	6	of	6

Twitter	Profile
Total

Followers

Follower

Increase

Tweets

Sent
Impressions

Impressions

per	Follower
Engagements

Engagements

per	Follower
Retweets Clicks



Instagram	Profiles	Report	

for	visitlovelandco

Oct	01,	2016	-	Oct	31,	2016

The	Instagram	Profiles	Report	gives	you	insight	on	all	social	activity	across	your	Instagram	accounts	using	a	blend	of

Instagram	metrics	and	proprietary	metrics	of	our	own.



Top	Instagram	Posts

Audience	Growth

@visitlovelandco

189	Engagements

@visitlovelandco

184	Engagements

@visitlovelandco

175	Engagements

1

OCT

2 3 4 5 6 7 8 9 1 0 1 1 1 2 1 3 1 4 1 5 1 6 1 7 1 8 1 9 20 2 1 22 23 24 25 26 27 28 29 30 3 1

0

5

1 0

1 5

20

AUDIENCE	GROWTH,	BY	DAY

FOLLOWERS	GAINED

Total	Followers 3,266

Followers	Gained 167

People	that	you	Followed –

FOLLOWER	METRICS TOTALS Total	followers	increased	by

5.4%
since	previous	month

Instagram	Profiles	Report	|	1	of	6



Publishing	Behavior

1
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MEDIA	PER	DAY

MEDIA	SENT

Photos 63

Videos 1

Total	Media 64

PUBL ISHING	METRICS TOTALS The	number	of	media	you	sent

decreased	by

1.5%
since	previous	month

Instagram	Profiles	Report	|	2	of	6



Outbound	Hashtag	Performance

MOST	USED	HASHTAGS

#visitloveland 62

	

#lovelandco 49

	

#coloradolive 38

	

#fallinloveland 24

	

#visitcolorado 17

	

#fall 15

	

#falltravel 13

	

#colorado 12

	

#nature 11

	

#loveland 10

	

MOST	ENGAGED	HASHTAGS

#visitloveland 2,023

	

#lovelandco 1,478

	

#coloradolive 973

	

#fallinloveland 950

	

#falltravel 662

	

#fall 651

	

#art 553

	

#visitcolorado 473

	

#nature 440

	

#colorado 432

	

Instagram	Profiles	Report	|	3	of	6



Audience	Engagement

1

OCT

2 3 4 5 6 7 8 9 1 0 1 1 1 2 1 3 1 4 1 5 1 6 1 7 1 8 1 9 20 2 1 22 23 24 25 26 27 28 29 30 3 1

0

50

1 0 0

1 50

20 0

250

30 0

AUDIENCE	ENGAGEMENT,	BY	DAY

LIKES	RECEIVED COMMENTS MEDIA	SENT

Likes	Received 4,986

Comments	Received 81

Total	Engagements 5,067

ENGAGEMENT	METRICS TOTALS The	number	of	engagements

increased	by

5.8%
since	previous	month

Engagements	per	Follower 1.6

Engagements	per	Media 79.2

The	number	of	engagements	per

media	increased	by

7.4%
since	previous	month

Instagram	Profiles	Report	|	4	of	6



Top	Influencers	Engaged

Instagram	Profiles	Report	|	5	of	6

@@visitcoloradovisitcolorado

104k104k		FollowersFollowers

@@matt_bluejaymatt_bluejay

41.6k41.6k		FollowersFollowers

@@beehive_bitbeehive_bit……

22.4k22.4k		FollowersFollowers

@@sweetcsdesisweetcsdesi……

17.3k17.3k		FollowersFollowers

@@thesocialpauthesocialpau……

8.9k8.9k		FollowersFollowers



Instagram	Stats	by	Profile

visitlovelandco 3,266 5.4% 167 64 5 5,067 79.2 1.55

Instagram	Profile
Total

Followers

Follower

Increase

Followers

Gained

Media

Sent

Comments

Sent

Total

Engagements

Engagements

per	Media

Engagements

per	Follower
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