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Downtown Loveland Redevelopment Concept



GUIDING PRINCIPLES

PRINCIPLE #1

Revitalization efforts 
must be focused 
on addressing 
the underlying 
economics that 

govern Downtown

PRINCIPLE #3

Private / Public 
partnerships are 

essential. 

PRINCIPLE #5

Efforts must seek 
broad community 

support and buy in.

PRINCIPLE #2

Public investments 
in infrastructure 

and other facilities 
should be used to 
leverage private 

investment.

PRINCIPLE #4

The Downtown 
must embrace its 
market strengths, 

particularly the 
agglomeration of 
arts and culture. 

PRINCIPLE #6

Downtown should 
identify and use 
many different 

“tools”.

PRINCIPLE #7

This is a long-term 
strategy.
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GOAL SEVEN

GOAL FOUR

Vision for 
Downtown 

Loveland

“The Downtown 
will have remained 
the cultural heart 

of Loveland. 
The Downtown 
will have been 
revitalized as a 

pedestrian-friendly 
area with shopping, 

restaurants, 
cultural facilities, 

employment, and 
housing.”
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Maintain and 
enhance the 

economic vitality of 
Downtown through 

private / public  
partnerships

Develop and 
maintain a 

living Strategic 
Infrastructure 

Master Plan for the 
downtown

Identify funding 
gaps to project 

development and 
structure tools to fill 

the gaps and achieve 
development

Proactively market 
the Downtown 

district.

Identify and 
support strategies 

to enhance and 
expand the 

cultural offerings in 
Downtown

Work collaboratively 
with non-profits, the 
LDT, Urban Renewal 

Authority and the 
City of Loveland to 

achieve the best 
long-term outcomes.

Identify strategic 
catalyst projects 

that will significantly 
improve the 

economic conditions 
in Downtown

ACTIONS

Identify and support strategies to increase Downtown density and improve the • 
climate for employment.

Improve the public infrastructure and use investments to leverage private • 
investment.

Provide cost estimates for infrastructure improvements that would support private • 
investment in Downtown.

ACTIONS

Consider strategically the desired improvements in downtown; assess available and • 
prospective funding sources; and prioritize downtown improvements.

Wherever practicable, seek to link downtown improvements to redevelopment • 
projects.

Assess maintenance needs for existing public infrastructure downtown. • 

Actively manage the downtown parking supply to support existing business and • 
facilitate re-occupancy.

ACTIONS

Identify funding methods to fill the funding gaps including equity contributions of • 
land and site improvements that include parking.

Strategically use Tax Increment Financing to incent catalyst projects. • 

For catalyst projects, seek opportunities for streamlined development approvals and • 
fee waivers.

Look at using Special Improvement Districts where appropriate. • 

Identify other funding options, as appropriate. • 

Facilitate the rehabilitation of historic buildings in the downtown through existing • 
tools including the City’s façade program.

ACTIONS

Determine the brand identity for Downtown. • 

Create a marketing plan for Downtown with the support of the non-profits. • 

ACTIONS

Complete the museum expansion and address the space needs of the Rialto • 
Theater.

Develop the Downtown as a cultural district. • 

ACTIONS

Seek to broaden the coalition by including more participation from the Arts, the • 
Chamber of Commerce and other interested groups.

Build strong coalitions to increase community support for Downtown revitalization • 
efforts.
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ACTIONS

Increase the housing density to a level commensurate with the existing zoning, 25 • 
units per acre. The current housing density is approximately two units per acre for 
the core of Downtown.

Improve the quality of office space to support employment growth in Loveland. • 

Assemble smaller parcels for the purpose of creating denser vertical buildings in • 
Downtown.

Include affordable housing units as part of any new development. • 
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