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Home Energy Reports
Program Update and Survey Results

August 20, 2014

Loveland Utilities Commission

• Launched April 2011

• Bi‐monthly report

• 15,000 original participants

Home Energy Reports (HER):

GOALS:
• Educating and motivating consumers by increasing 
awareness of their energy usage

• Lower energy usage by 2‐2.5%
• Increase LWP existing program participation by 10%
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Energy Savings:

Cumulative Savings: 5,965 MWh

Participation:

Cumulative Opt‐outs: 386
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Utility Program Marketing:

Participation Lift:

Home Energy Audits Refrigerator and Freezer 
Recycling

2% 33%

Costs:
2011 2012 2013 2014 Total

Total HER Program Cost ($)
$110,592  $202,625  $157,698  $56,933  $527,848 

Total avoided purchase power 

costs ($) $44,723  $84,438  $91,484  $52,187  $272,832 

Total customer annual cost 

savings ($) $79,739  $137,882  $136,583  $71,626 $425,830 
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RESPOND SHARE TALK ADAPT COLLABORATE

INVOLVE CONSIDER EDUCATE CONNECT LISTEN

PLAN

ACTMEASURE

HERs Survey:
• How participants are engaging?
• How satisfied are participants?
• Awareness of the program web portal?
• How satisfied with the utility are participant customers 
compared to non‐participant customers? 

Results:
How satisfied or dissatisfied are you with the Home 
Energy Reports?

Don't know
1%

Very dissatisfied
6%

Somewhat 
dissatisfied

7%

Neither satisfied 
nor dissatisfied

18%

Somewhat 
satisfied
31%

Very satisfied
37%

Participant Survey Q SA3
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Results:
I appreciate that LWP provides the Home Energy 
Reports.

Strongly 
disagree

7% Somewhat 
disagree

9%

Neither agree 
or disagree

6%

Somewhat 
agree
25%

Strongly agree
53%

Participant Survey Q E9

Do LWP participants consider each HER component useful?

Participant Survey Q E10 Results:
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73% 70%

63% 57%
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Do LWP respondents feel each statement is true?

Participant Survey Q SA7 
Non Participant Survey Q SA7Results:

70%

75%

80%

85%

90%

95%

LWP is a
trustworthy source
of information
about energy
efficiency

LWP wants to help
me avoid wasting

money

LWP wants to help
me lower my

home's energy use

In general I find
LWP's suggestions
on how to save
energy useful

90%
93%

92%

82%

85% 83%
86%

79%

Participant Non‐participant

Customers expressed their support for WC, EE, and RE programs, and said 
the best way for LWP to support those efforts was in providing them with 
detailed information about household water and power consumption. 

2014 Utility Survey Q 4Results:
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Next Steps:
Development of Home Energy Reports 2.0

Send RFP mid‐late October

• Full service territory deployment

• Include water

• Include a more personalized experience

• Online component with enrollment strategy

Selection of a provider in late 2014

Questions?
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Program Funding:

2014 remaining budget ‐ $130,000

2015 budget ‐ $210,820

Before After

Opt‐out Language:
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Visitors
Accounts 
Created

Page Views Tip Actions

873  84  1,857  725 

Web Results:
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Months Since Program Launch

Percent Savings for 5 Opower Programs in the West

LWP

15K HH Program

39K HH Program

25K HH Program

7K HH Wave

LWP Program Comparison:
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The vast majority of customers said the most important consideration for 
LWP in creating its future strategy is lowering utility rates, with 63.0% saying 
this is very important. The second most important consideration was 
minimizing environmental impact, with 48.1% saying this is very important. 

2014 Utility Survey Q 16Results:


