Home Energy Reports
Program Update and Survey Results

August 20, 2014

Loveland Utilities Commission

Home Energy Reports (HER): == ==

* Launched April 2011 e e
* Bi-monthly report

e 15,000 original participants

GOALS:

* Educating and motivating consumers by increasing
awareness of their energy usage

* Lower energy usage by 2-2.5%
* Increase LWP existing program participation by 10%
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Energy Savings
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Utility Program Marketing:

Participation Lift:

Home Energy Audits Refrigerator and Freezer
Recycling

2% 33%

Recycle your extra refrigerator for instant savings.

Your rlrigunsion s moss slocticey
thean almest. sy cefor applinc, Mods
> il - e

o anuegy Sun foday's most efficnt
s,

‘Schadulo a froa refrigerator pick-up today. Recycho your fridge or froozer and
23000

Cat @70) 982 ot instant energy savings, plus a 35
crodit loward your snorgy bill.

Levstarst faster aed Pres

Costs:

e $110,592  $202,625 $157,698  $56,933  $527,848

costs ($) $44,723 $84,438 $91,484 $52,187  $272,832
savings ($) $79,739 $137,882 $136,583 $71,626  $425,830

Thank You!

Your actions, big and small, really add up

-..and we've got the numbers to prove i, By participating in the Home Energy Report
program, Loveland Water and Power customers have saved mare than 3,991 000 kWh

Here's what you and your neighbors have done:

o] Setthe Powersd down  [fess] Upgradedto
v thermostat devices when E efficient
appliances

not in use
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HERs Survey:

* How participants are engaging?

* How satisfied are participants?

* Awareness of the program web portal?

* How satisfied with the utility are participant customers
compared to non-participant customers? )

//’ N \\\
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RESUltS: Participant Survey Q SA3

How satisfied or dissatisfied are you with the Home
Energy Reports?

Don't know Very dissatisfied
6%

Somewhat
dissatisfied
7%

Very satisfied

37% Neither satisfied
0

nor dissatisfied
18%

= Lo _
N——— > |
Livatarst fanter s Presr
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Resu |tS: Participant Survey Q E9
| appreciate that LWP provides the Home Energy
Reports. strongly

Somewhat
disagree
9%
Neither agree

or disagree
6%

Levstarst faster aed Pres

Participant Survey Q E10

Results:

Do LWP participants consider each HER component useful?

80%
70%
60%
50%
40%
30%
20%
10%

0%

9 70%

Bar chart that Information about Personalized Bar chart that
compares use to LWP programs energy saving tips compares use to
last year neighbor
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R |t . Participant Survey Q SA7
esults: Non Participant Survey Q SA7

Do LWP respondents feel each statement is true?

95% 93°n

90%

85%

80%

75%

70%

LWPis a LWP wants to help  LWP wants to help In general | find
trustworthy source  me avoid wasting me lower my LWP's suggestions

of information money home's energy use on how to save
about energy energy useful

M Participant B Non-participant

ReSU |tS: 2014 Utility Survey Q 4

Customers expressed their support for WC, EE, and RE programs, and said
the best way for LWP to support those efforts was in providing them with
detailed information about household water and power consumption.

Detailed information about household

power and water consumption et 34.0% 8.8%
Financing for effici abl i
inancing for efficiency or renewable -
improvements 47.1% 38.6% 12.6%
|
Direct installation of energy and water o
efficiency measures | Gelh BUN ZLU
I
Written information 36.0% 44.6% 159% 4%
|
Home power and water audits 30.5% 50.6% 16.9% 28

0% 10% 20% 30% 40% 50% 60% 70% B80% 90% 100%

®Very Important  ® Somewhat Important ~ ®Not Important ~ ®Don't Know/NA

Lrvatars 1 irter amd Pemsr
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Next Steps:

Development of Home Energy Reports 2.0
Send RFP mid-late October

e Full service territory deployment —

* Include water

* Include a more personalized experience |

* Online component with enrollment strategy
Selection of a provider in late 2014

Questions?

{ i
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Program Funding:

2014 remaining budget - $130,000
2015 budget - $210,820
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Opt-out Language:

Home Energy Report

Account number: 12345-678
Home Energy Report En
Account number: 66061 Report period: 05/26/12 - 06/2512

Report period: 12/10/10 - 02/07/11

We are pleased to provide this personalized report
We are pleased to provide this personalized tohelp you save energy.

report to fielp you sava energy. The purpose of the report is to:

* Provide information
The purpose of the report is to: * Help you track your progress
« Provide information * Share energy efficiency tips
* Help you track your progress

. o : i r i
« Share energy efficiency tips If you have questions or no longer want to receive

reports, call 970-962-2111.

This information and more is available at
www.cityofloveland.org/energyreports

Go online to learn even more at
www.cityofloveland.org/energyreports

Before | After

For billing inquiries or to opt-out of reports, call 970-962-2111. For other comments / questions, call 970-962-3000.
www | Sustalnl Beityofioveland.org
= Printed on 10% post-consumer recycled paper using water-basad inks. © 2011-2012 Opower
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Web Results:

Customers look for advice on how to save energy on the web

% of Web Traffic by Page Top 5 Tip Actions
1% ? B
.
3% _/ j Ll_ h:::‘

~ ' L

- - ha
'(;)\ Keep out solar heat N
* Wash clothes in cold water }r
®Homepage Ways to Save H H S

M En%é:gy Use Da;hboard ? AII' dry dlshes ©

What Uses Most ® Compare My Bills
My Plan ® Login/ My Account
Accounts
Visitors Page Views  Tip Actions
Created & 2
873 84 1,857 725

LWP Program Comparison:

Percent Savings for 5 Opower Programs in the West
3.5% -

3.0% -

% Savings
N
w
X

~
Q
53

w—\WP

‘@] 5K HH Program
1.5% @mm39K HH Program
w2 5K HH Program

1.0% @m7K HH Wave

Months Since Program Launch
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Results: 2014 Utility Survey Q 16

The vast majority of customers said the most important consideration for
LWP in creating its future strategy is lowering utility rates, with 63.0% saying
this is very important. The second most important consideration was
minimizing environmental impact, with 48.1% saying this is very important.

| i i

Lower utility rates 63.0% 28.8% 6.7%

Minimize environmental impact 48.1% 36.2% 11.3%83.79
|

|
Rate structures that promote water conservation and energy | |

o % 924 6.9/
efficiency Lok 36.7% 10.3%4.6%

to locally grown agricul 38.5% 1.3% 6.6%4.4¢
| | |
Economic growthidevelopment
Providing assistance to low-income families 30.7% 41.2% | 18.3% 7.9%
Provide customers with online utility consumption information 30.7% ,5% 15.1% 6.7%
|
Avoid or defer utility capital and facility expansion

0% 10% 20% 30% 40% S50% 60% 70% 80% 90% 100%
®\ery Important ™ Somewhat Important ™ Somewhat Unimportant ~ ®Very Unimportant ~ ® Don’t Know/NA
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